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This position paper presents an innovative approach to course design centered on student
engagement, active and self-regulated learning, cooperative participation and assessing student
grades based entirely on active performance. This experimental design was implemented over
two years across three separate sections of a junior-level consumer behavior course, and
qualitative feedback suggest that students felt more free to enjoy the learning process without the
pressure and anxiety related to examinations and deliverables, students found the approach
managerial in nature by building collaborative accountability into coursework.

Purpose of the Study: To introduce an innovative, entirely performance-based approach to course
design.

Method/Design and Sample: Three sections of undergraduate consumer behavior over two years.
Results: Self-reported increase in student enjoyment, engagement, and learning.

Value to Marketing Education: This paper challenges the assumptions of course design and
testing requirements.
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Abstract

This position paper looks at the decision to choose higher education from a consumer behavior
perspective, how it is instrumental in the process by which students construct themselves, their
extended selves. Belk (1988) found that one’s possessions were both a major contributor to and
a reflection of self-identity. Thinking about the purpose and value of higher education in
America can be categorized into two dominant types of narratives. The more traditional
perspective is that higher education serves a higher purpose in that it prepares students to be
better people and better citizens. A second perspective is the view that the purpose and value of
higher education is in career preparation. Regardless of the perspective students hold, the
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